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Onvista 
Hitting the roof 

 2005 profitability better than our expectations 

 Gaining visibility into 2006: sales growth continuing, special 
dividend announced, further growth via a new portal likely 

 We downgrade to Neutral and increase our notional target price 
to EUR11.9 (previously EUR9.8)  

OnVista reported preliminary 2005 figures. Whereas sales were in line with our 
expectations, profitability was above our expectations. EBIT came in at EUR0.83m vs 
HSBCe of EUR0.61m mainly driven by the lower than expected production costs in Q4. The 
main contributor to sales and profitability was the good performance of finance portal 
business in Q4. OnVista has also announced the long-awaited special dividend which at 
EUR3.75/per share (yield: 26.8%) slightly exceeds our expectations. Additionally, the 
company has proposed a regular dividend for the first time in its history, amounting to 
EUR0.10 (yield: 0.7%) per share, which we regard as a positive signal for the future. 
Furthermore, CEO Fritz Oidtmann will leave the company after the AGM in June, not a 
surprising move as he was responsible for the divested stake in IS Teledata. Current CFO, 
Michael W. Schwetje, will also assume the role of CEO. On a negative note, the company 
did not very much positively surprise on the 2006 outlook with sales (EUR12.5m) and PBT 
(>EUR2m) guidance slightly below our expectations (EUR12.9m and EUR2.4m 
respectively). However, as in the past, the company could upwardly adjust the guidance 
during the course of 2006. 

OnVista key figures 

EURm    2004a 2005a 2005e y-o-y
Sales    6.95 9.74 9.80 40%
EBIT 
PBT 

   0.02
0.92

0.83
1.61

0.61
1.49

.+%
75%

Net Income    0.42 -0.49 -0.50 n.m
Dividend per share    - 0.10 -
Note: e = HSBC estimates.  
Source: Company data, HSBC Trinkaus & Burkhardt estimates 

Based on the lack of further positive catalysts, slightly lower than expected 2006 guidance 
and the strong share price run, we downgrade the stock to Neutral but increase our notional 
target price range to EUR10.6-13.3 per share (midpoint: EUR11.9) from EUR8.7-10.9 
(midpoint: EUR9.8). 
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Stock data (15:15 CET 17 March 2006) 

Current price Reuters Bloomberg equity Bloomberg debt Valuation range
(EUR) 14.00 ONVG.DE ONV NF ONV EUR10.6-13.3
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No surprise on the top line but profitability much better 
OnVista reported FY 2005 sales of EUR 9.74m (+40% y-o-y), in line with HSBCe of 
EUR9.80m. The company had lifted its FY sales guidance from EUR8m to “significantly 
higher than EUR9m” following the better-than-expected performance in the Media division 
during the course of 2005. Finance Portal was the main contributor to sales in Q4. EBIT 
came in at EUR0.83m (margin: 8.5%; 2004: EUR0.017m), outperforming our estimate of 
EUR0.61m, benefiting from lower than expected production costs in Q4. PBT at EUR1.61m 
was also above our estimate of EUR1.49m, which includes an at-equity income of 
EUR0.59m from the divested IS Teledata stake. Net income, as already communicated by 
the company, was -EUR0.49m (HSBCe: -EUR0.50m), due to a tax charge resulting from the 
sale of the IS Teledate stake in November. 

2005 absolute sales growth (EUR2.79m) was equally split between Portal and Performance 
Marketing (Ligatus) businesses, underlining the growing importance of Ligatus for the 
company. We estimate that the segment accounted for c.35% of Group sales in calendar 
year 2005 but management signalled that this proportion is to increase in 2006. On a 
negative note, one has to be aware of the fact that Ligatus yields lower margins than 
Finance Portal. On the other hand, there is scalability within this division (workforce of 12 
employees accounting for bulk of fixed costs). Therefore, for superior future profitability, 
growth from Portal Business should be key in the coming quarters. In 2005, both segments 
significantly benefited from the booming online advertisement market in Germany. We 
expect this development to continue in 2006. 

New strategy becomes visible, special dividend of EUR3.75 proposed 
The company has announced that it will propose a special dividend of EUR3.75 per share 
(yield: 26.8% underlying share price EUR14.00) at its AGM on June 27, 2006 (total value of 
the special distribution amounts to EUR25.1m) to be paid out in 2007. This is not surprising 
as OnVista has often said it was considering such a distribution; nevertheless the absolute 
amount is somewhat above our expectations. The company’s cash reserves amounted to 
EUR40.1m as of 31 December 2005, following the sale of its IS Teledata stake (cash inflow 
EUR15.2m). Another milestone in the company’s history is the announcement of a first time 
dividend proposal of EUR0.10 per share (yield: 0.7%, total amount: EUR0.7m corresponding 
to a pay-out ratio of 31.5%) which should form part of future strategy. 

After the special payout and regular dividend, we estimate the company would have net 
cash of EUR14.3m which will be used for internal as well as external growth. We regard this 
amount as fully sufficient to generate future growth and see an increased chance of either 
the introduction of a new special interest portal (self-made) or an acquisition in the second 
half of 2006. An acquisition could represent a further positive trigger for the share price, yet 
we believe it is more likely that the company will grow organically. 
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Changes in the Executive Board: CEO leaving the company 
OnVista has also announced that CEO Fritz Oidtmann will leave the company after the AGM 
on 27 June 2006. This is not very surprising as Mr. Oidtmann was mainly responsible for the 
divested Technologies Division (IS Teledata). Current CFO Michael W. Schwetje will now 
assume both CEO and CFO responsibilities. Furthermore, two directors are appointed for 
the two operating segments: Dennis Kämker (32 years old, since 2000 with the company) 
and Dr. Lars-Rüdiger Fink (33, since 2005 with the company after an assignment in 1999 
and 2000) will assume responsibilities of the Portal Business and Ligatus respectively. 

2006 outlook: no surprise on the upside 
OnVista is expecting sales to grow to EUR12.5m (+28% y-o-y) vs HSBCe EUR12.9m. 
Management said that PBT would grow disproportionately to more than EUR2m (+35% y-o-
y). We expect PBT to grow EUR2.4m in 2006. However, management numbers exclude 
possible acquisitions or organic additions to the business during the course of the year. 

The sales contribution of Ligatus to Group sales would increase to approx. 45% (HSBCe: 
from currently c. 35%) underlining the strong growth in the online marketing environment in 
Germany. Management signalled further investments in the health portal onmeda.de to 
increase its reach in the market; break-even is forecast for 2007.  

Valuation: downgrade to Neutral with new notional price target of EUR11.9 
We downgrade our rating to Neutral. On one hand, we expect further growth in both 
businesses, namely portal and performance marketing, in 2006, both benefiting from 
booming online marketing market either organically and inorganically. On the other hand, 
OnVista shares have increased over 130% since November 2005 (announcement of IS 
Teledata sale, new guidance and Q3 figures); and we think that the share price will come 
down slightly and therefore we are no longer buyers at these levels.  

We value OnVista using a SOP valuation. The company’s main value comes from its cash 
position (which increased to EUR40.1m as of 31 December 2005 following the sale of its 
IS.Teledata stake). The valuation of the media activities is based on the range of EV/Sales 
multiples of a peer group of listed internet companies. 

We believe that OnVista has better growth prospects and superior profitability in comparison 
to its closest peers. Whereas OnVista’s closest peers are forecast to have average revenue 
growth rates of around 17% and 16% in 2006 and 2007, respectively (according to JCF 
estimates), we expect OnVista to grow by 32% and 34% respectively in the same timeframe. 
Furthermore, average EBIT margin of the same peers lies at 5.2% (2006e) and 8.8% 
(2007e), whereas we expect OnVista to achieve an EBIT margin of 9.0% in 2006 and 11% 
in 2007. This justifies a premium to the fair value generated by the above methodology. 

Applying a 20% premium to our sales multiple range (but a 12% liquidity discount to the final 
valuation) yields a new fair value range of EUR10.6-13.3 (old: EUR 8.7-10.9), with a notional 
mid-point of EUR11.9 (old: EUR9.8) implying potential downside of 15%.  
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OnVista SOP valuation 
(EUR '000) Sales 2007e Asset Value in %
Net Cash                     40.1 45%

Media                     17.3 2.28 3.48 39.52 60.32 5.95 9.08 55%

Fair Value 79.62 100.42 11.99 15.12 100%

Liquidity discount (12%) 9.55 12.05 1.44 1.81 -12%

Fair Value incl. discount 70.07 88.37        10.55            13.31 88%

Per share

6.0

Multiple Range Asset Value Range

1.00 40.1

Source: HSBC estimates; Please note that media multiples range includes a 20% premium 

Risks to our rating could come from a deteriorating online marketing market in Germany and 
continuing high level of investments in onmeda not yielding fruit. Should the bullish online 
marketing sentiment reverse in 2006, both segments would be badly hurt. 
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Disclosure appendix 

Stock ratings and basis for financial analysis 
HSBC believes that institutional investors utilise various disciplines and investment horizons when making investment decisions, 
which depend largely on individual circumstances such as the investor's existing holdings, risk tolerance and other 
considerations. Given these differences, HSBC has two principal aims in its equity research: 1) to identify long-term investment 
opportunities based on particular themes or ideas that may affect the future earnings or cash flows of companies on a 2-year time 
horizon; and 2) from time to time to identify short-term investment opportunities that are derived from fundamental, quantitative, 
technical or event-driven techniques on a 0-3 month time horizon and which may differ from our long-term investment rating. 
HSBC has assigned ratings for its long-term investment opportunities as described below. 

This report addresses only the long-term investment opportunities of the companies referred to in the report. As and when 
HSBC publishes a short-term trading idea the stocks to which these relate are identified on the website. Details of these short-
term investment opportunities can be found under the Reports section of this website. 

HSBC's Sector and Companies research is designed for, and should only be utilised by, institutional investors. Furthermore, 
HSBC believes an investor’s decision to buy or sell a stock should depend on individual circumstances such as the investor’s 
existing holdings and other considerations. Different securities firms use a variety of ratings terms as well as different rating 
systems to describe their recommendations. Investors should carefully read the definitions of the ratings used in each research 
report. In addition, because research reports contain more complete information concerning the analysts’ views, investors 
should carefully read the entire research report and should not infer its contents from the rating. In any case, ratings should not 
be used or relied on in isolation as investment advice. 

Rating definitions for long-term investment opportunities 

Stock (vs Local universe) 
 Overweight (Buy) 

 Neutral (Hold) 

 Underweight (Sell) 

HSBC assigns ratings to its stocks in this sector on the following basis: 

For companies covered on a sector basis, we apply a ratings structure which ranks the stocks according to their notional target 
price vs current market price and then categorises (approximately) the top 40% as Overweight, the next 40% as Neutral and the 
last 20% as Underweight. The performance horizon is 2 years. The notional target price is defined as the mid-point of the 
analysts’ valuation for a stock. 

Prior to 15 November 2004, HSBC's ratings system was based upon a two-stage recommendation structure: a combination of 
the analysts' view on the stock relative to its sector and the sector call relative to the market, together giving a view on the stock 
relative to the market. The sector call was the responsibility of the strategy team, set in co-operation with the analysts. For other 
companies, HSBC showed a recommendation relative to the market. The performance horizon was 6-12 months. The target 
price was the level the stock should have traded at if the market accepted the analysts' view of the stock. 

From 15 November 2004 to 7 June 2005, HSBC carried no ratings and concentrated on long-term thematic reports which 
identified themes and trends in industries, but did not make a conclusion as to the investment action that potential investors 
should take. 
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Onvista share price performance EUR vs HSBC rating 
history 

 
 

Source: HSBC 

Rating distribution for long-term investment opportunities 
As of 17 March 2006, the distribution of all ratings published is as follows: 

Overweight/Buy 41% (37% of these provided with Investment Banking Services) 

Neutral/Hold 40% (41% of these provided with Investment Banking Services) 

Underweight/Sell 19% (32% of these provided with Investment Banking Services) 

Share price and rating changes for long-term investment opportunities 
 

Rating & price target history 
From To Date
Add Reduce 12 May 2003
Reduce Add 30 June 2003
Add N/R 15 November 2004
N/R Neutral 19 July 2005
Neutral Overweight 23 January 2006
Target price Value Date
Price 1 4.25 12 May 2003
Price 2 6.00 30 June 2003
Price 3 6.80 08 November 2004
Price 4 N/A 15 November 2004
Price 5 6.50 19 July 2005
Price 6 7.12 18 August 2005
Price 7 8.05 02 December 2005
Price 8 9.81 23 January 2006
Source: HSBC 
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Source: HSBC 

1. HSBC* has managed or co-managed a public offering of securities for this company within the past 12 months. 
2. HSBC expects to receive or intends to seek compensation for investment banking services from this company in the next 3 

months. 
3. At the time of publication of this report, HSBC is a market maker in securities issued by this company. 
4. As of 28 February 2006, HSBC beneficially owned 1% or more of a class of common equity securities of this company. 
5. As of 31 January 2006, this company was a client of HSBC or had during the 12-month period preceding the publication of 

this report been a client of and/or paid compensation to HSBC in respect of investment banking services. 
6. As of 31 January 2006, this company was a client of HSBC or had during the 12-month period preceding the publication of 

this report been a client of and/or paid compensation to HSBC in respect of non-investment banking-securities related 
services. 

7. As of 31 January 2006, this company was a client of HSBC or had during the 12-month period preceding the publication of 
this report been a client of and/or paid compensation to HSBC in respect of non-securities services. 

8. The analyst/s who wrote this report received compensation from this company in the past 12 months. 
9. The analyst/s who wrote this report or a member of his/her household has a financial interest in the securities of this 

company, as detailed below. 
10. The analyst/s who wrote this report or a member of his/her household is an officer, director or supervisory board member of 
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Analysts are paid in part by reference to the profitability of HSBC which includes investment banking revenues. 
For disclosures in respect of any company other than the primary subject(s) of this research, please see the most recently 
published report on that company available at www.hsbcnet.com/research. 
The research analyst(s) identified in this report certifies(y) that the views expressed herein accurately reflect the research 
analyst's(s') personal views about the subject security(ies) and issuer(s) and that no part of his/her/their compensation was, is or 
will be directly or indirectly related to the specific recommendation(s) or views contained in this research report. 

Additional disclosures 
1. This report is dated as at 20 March 2006. 
2. All market data included in this report is dated as at 17 March 2006 (09:00 CET), unless otherwise indicated in the report.  
3. HSBC has procedures in place to identify and manage any potential conflicts of interest that arise in connection with its 

Research business. HSBC's analysts and its other staff who are involved in the preparation and dissemination of Research 
operate and have a management reporting line independent of HSBC's Investment Banking business. Chinese Wall 
procedures are in place between the Investment Banking and Research businesses to ensure that any confidential and/or 
price sensitive information is handled in an appropriate manner. 

4. As of 28 February 2006, HSBC beneficially owned 2% or more of a class of common equity securities in the following 
company(ies): Onvista 

5. HSBC Trinkaus & Burkhardt acts as a designated sponsor to the following companies, and as such has an agreement with 
such companies to engage in market making activities and/or to publish research in connection with the securities of such 
companies: Onvista 
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Disclaimer 
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HSBC Securities (France), Paris; HSBC Trinkaus & Burkhardt KGaA, Dusseldorf; HSBC Securities 
and Capital Markets (India) Private Limited, Mumbai; HSBC Securities (Japan) Limited, Tokyo; 
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Stockbroking (Australia) Pty Limited. 
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